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Course / Learning Objectives
• Examine how your personal web presence is perceived by the 
public and what it says about your brand.

• Discover how to position your online presence as a part of your 
firm’s marketing, communications, and business development 
plans.

• Learn to identify the best tools to grow your personal brand as a 
knowledge leader.

• Understand how inspired knowledge leadership can position 
firms to attract future talent.



60 Minutes - 3 Themes
[1] Google Me
[2] Positioning
[3] Spread the Word
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The front page of your reputation 
isn’t your résumé or your social 

media profiles--it’s what pops up 
in a Google search.
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“Technical Experts” are 
recognized as “extremely/very 
credible” more than any other 

authority figure.
-Edelman 2018 Trust Barometer



Where do you want to go 
from here?



Opportunity 
is what happens when 

luck 
meets 

preparation. 
-Seneca



SHARESHARE
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Knowledge Leadership = Action

establish accountability
demonstrate accessibility
generate trust 

build your reputation and brand … as an active, credible, 
trustworthy leader of your design/sector community



Knowledge Leadership = Interaction

share -- casually and formally -- often
comment on industry topics
optimize engagements (never just a member) + those platforms

build your reputation and brand ... as an interactive 
person/professional



Outreach





Be a Knowledge Sharer

ADD IMAGE XXX



EXAMPLES

ADD IMAGE XXX
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Knowledge Leadership: 
Share to Thrive

voice: authenticity, accessibility
complexity: everything from technical papers to casual comment 
topic: everything from big design ideas to very small issues 
posture: offer an invitation for interaction, collaboration
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